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The global supply chain management sector is changing at a rapid pace. It 
is Supply Chain Media’s mission to connect supply chain professionals by 
gathering, generating and sharing knowledge, both in The Netherlands and 
internationally. To do so, the media company works in close collaboration with a 
select group of premium partners to develop various editorial concepts. 

Founded in 2006, Supply Chain Media offers a broad spectrum of supply chain 
management publications and communication channels, both in print and 
online. Supply Chain Media is best known for its Dutch-language publication 
Supply Chain Magazine and the English-language magazine Supply Chain 
Movement. Additionally, the media company organises several leading events 
including the Supply Chain Day, the annual Supply Chain Professional of the 
Year Award and the Supply Trend Dinner.

Supply Chain Media sets itself apart through its ability to connect people, in 
combination with its commitment to disseminating and sharing unique, high-
quality content in various languages. The partner network can make use of best 
practices – such as innovative mindmaps, subway maps and self-assessment tools 
– but there are also custom-made opportunities to develop co-creations which 
draw on a partner’s in-depth knowledge and expertise.

Through its publications and events, and in cooperation with its partners, 
Supply Chain Media strives to take the supply chain management profession 
in the whole of Europe to the next level. As the only publishing company with 
a strategic focus on supply chain management, Supply Chain Media offers 
numerous possibilities for the creation, visualisation and dissemination of supply 
chain knowledge in high-end publications.
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 Supply Chain Method✓

10 questions about the effectiveness of B2B marketing

From brand perception to supply chain leads
Supply chain decision-makers are continually 
looking for solutions which can help them 
succeed in a rapidly changing market. How can 
providers of supply chain solutions reach those 
decision-makers effectively?

Create brand awareness
A picture is worth a thousand words. That’s why 
advertisements featuring an original and inspir-
ing image continue to be an effective way of cre-
ating brand awareness – and that is the starting 
point for securing a position in decision-makers’ 
minds.

Arouse the target group’s interest
Decision-makers on the lookout for potential sup-
ply chain solutions like to read case studies about 
successful projects. Developing and publishing 
customer testimonials is an excellent way to do 
this, especially when they are designed in the 
company’s house style and feature a recognisable 
logo.

Activate the desire for information
By creating a visual mindmap, an easy-to-use 
self-assessment tool or a handy checklist, provid-
ers of supply chain solutions can demonstrate 
their strengths as thought leaders. Valuable and 
relevant content appeals to decision-makers’ infor-
mation needs.

Generate leads
Publishing thought-provoking, ‘gated’ content 
online and promoting it through social media 
such as LinkedIn generates relevant leads. After 
initial filtering, the remaining qualified leads can 
be invited to attend events, webinars or 1-on-1 
meetings.

Answer the following 10 questions to discover how effective your company’s 
supply chain marketing is.

Does your company have:
			   Yes	 No
	 1. 	A recognisable visual image conveying what it stands for?	 	 	

	 2. 	Attractively designed, journalistically written customer 	 	 	
		  case studies for publication in a brochure?

	 3. 	A visual mindmap illustrating your business proposition?	 	 		

	 4. 	Thought-provoking self-assessment tools for potential customers?	 	 	

	 5. 	An editorial article about your most recently launched service/product?	 	 	

	 6. 	Easy access to inspirational speakers for your customer events?	 	 	

	 7. 	Easy access to a network of supply chain directors?	 	 	

	 8. 	A weekly/monthly list of content-driven online leads?	 	 	

	 9. 	Inspiring brochures to hand out from your stand during trade 	 	 	
		  shows and events?

	10. 	Its own publication which is available globally on iPads 	 	
		  and Android tablets?

Answered ‘No’ to 0-3 questions:

Your company is probably already a Premium Partner of 

Supply Chain Media, but you might not be fully utilising 

all the opportunities. It’s advisable to make an appoint-

ment for an update.

Answered ‘No’ to 4-6 questions:

You understand what is important in B2B marketing but 

you have not yet translated that into concrete activities 

for your company. It’s essential to make an appointment 

to obtain an effective, tailor-made marketing proposal.

Answered ‘No’ to 7-10 questions:

Your marketing lacks an integral approach. Call us 

immediately to make an appointment and get your sup-

ply chain marketing back on track.

QUESTIONNAIRE RESULTS

About Supply Chain Media

Contents
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Cycle of Kolb: Absorbing content to personal use

Ronald Buijsse, Corporate Marketing Director at ORTEC

“Supply Chain Media connects supply chain professionals in a highly professional and enthusiastic 

manner, through the magazine, and more importantly through exhibitions and special events, in the 

Netherlands and beyond!”
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  AIDA MODEL

AIDA Model: Pushing content to connect
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•	Advertisement
> design depends on 

what is to be promoted, 
corporate image or a 
product

•	Online banner
> design depends on 

what is to be promoted, 
corporate image or a 
product

•	Editorial article
> difficult to plan in be-

cause of the editorial 
team’s autonomy

•	Testimonial/Advertorial
> providing more information 

via inserts, brochures,
 	 advertorials, etcetera 

•	Co-created content in print
> mindmap, self-assessment, 

checklist, customised map, 
etcetera

• Online publication of content
> 	mindmap, self-assessment, 

checklist, customised map, etce-
tera

• Content pushing
> 	by sending LinkedIn announce-

ment to generate leads
> 	through inclusion (as an adver-

torial) in the e-newsletter
> 	via Twitter

•	Face-to-face events
> 	meeting the target 

group in order to ex-
change knowledge

	
•	Online events
> 	sharing knowledge 

with the target group

Awareness

Desire

Action

Interest

Contact

Recognition

Curiosity
Supply Chain 

Vendor Branding
Supply Chain 

Vendor



6

  READERSHIP profile
Supply Chain Magazine (NL)
Circulation SCM magazine: 6,500 (5,000 in print + 1,500 app downloads)

e-Newsletter (weekly): >4,000 subscriptions	

LinkedIn Group: >8,500 members, Dutch speaking 

Supply Chain Movement (international)
Circulation SCM movement: 12,000 (2,500 in print + 9,500 app downloads)

e-Newsletter (monthly): >2,400 subscriptions	

LinkedIn Group: >23,000 members, worldwide

n The Netherlands	 7100	
n Belgium	 455	
n Germany	 61	
n USA	 52	
n United Kingdom	 50	
n Switzerland	 42	
n France	 21	

n Singapore	 20	
n China	 16	
n UAE	 11	
n Australia	 14	
n Brazil	 12	
n Other	 833

n Logistics & supply chain	 3453
n IT & services	 472
n Management Consulting	 432
n Retail	 240
n Food Manufacture	 205
n Transport/Freight/Rail	 203
n Personnel & recruitment	 154
n Consumer goods	 151
n Food & beverages	 149
n Chemicals	 149
n Computer software	 143
n Other	 2936

Subscriber location	

Industries

Size of company	 Size of company	

Industries

LOCATION WORLDWIDE

n USA	 6952	
n Top 10 EU *	 2043	
n India	 517	
n Canada	 675	
n Brazil	 677	
n China	 488	
n Australia	 342	
n UAE	 308	

n Pakistan	 274	
n Singapore	 274	
n Mexico	 260	
n Turkey	 227	
n Mexico	 260	
n Russia	 214	
n Argentina	 200	
n Other	 9364	
			 

n Logistics & supply chain	 6913
n IT & services	 1466
n Management Consulting	 1072
n Consumer goods	 812
n Oil & Energy	 618
n Car industry	 577
n Retail	 522
n Pharmaceutica	 510
n Computer software	 509
n Personnel & recruitment	 505
n Manufacturing of electrical / 
    electronic goods	 496
n Other	 9075

n 1 - 10	 576	
n 11 - 50	 938	
n 51 - 200	 1.069	
n 201 - 500	 749	
n 501 - 1,000	 594	
n 1,001 - 5,000	 1.349	
n 5,001 - 10,000	 540	
n more than 10,000	 2.415	
n Self-employed	 163	
n Not known	 294

n 1 - 10	 1143
n 11 - 50	 1763
n 51 - 200	 1947
n 201 - 500	 1502
n 501 - 1,000	 1130
n 1,001 - 5,000	 2986
n 5,001 - 10,000	 1532
n more than 10,000	 6571
n Self-employed	 174
n Other	 4327	

Readership profile
63% of readers have a management 
role
82% hold a bachelor’s degree

Target group
Decision-makers with supply chain 
management, logistics and/or opera-
tions as one of their responsibilities 
(member of MT with bachelor’s degree)

Primary target group
- 	Chief Executive Officer (CEO) & Chief 
Financial Officer (CFO)

- 	Chief Operations Officer (COO), VP 
Supply

	 Chain & Supply Chain Director
- 	Logistics/Production/Operations 
Director

- 	Supply Chain Manager
-	Logistics/Production/Purchasing/
Materials 	 Manager

- 	Distribution/DC/Transport Manager
- 	Supply Chain Planner & Logistics 
employee

Secondary target group
- 	Service providers for the supply chain
- Consultancy
- Software
- 	Banks & insurance firms, property
- 	Recruitment & selection
- 	Materials handling, telecommunicati-
ons

- 	Universities and polytechnics
- Students

Primary branches
- 	Wholesaler with 20-plus employees
- 	Manufacturer with 50-plus employees
- 	Retailer with 100-plus employees

Supply chain as a keyword:	 6,666	
Supply chain in the title:	 2,556	

	Supply chain as a keyword:	 17,914	
	Supply chain in the title:	 6,903	
			 

* LOCATION 
TOP 10 EU

NL	 2534

UK	 1367

France	 507

Spain	 426

Italy	 398

Belgium	 380

Germany	 303

Zwitserland	 217

Denmark	 157

Portugal	 142
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Supply Chain Magazine				  
Supply Chain Magazine is Supply Chain Media’s
Dutch management publication.

Published: 	 8 times a year + 1 special
Circulation: 	 6,500 per edition	
		  5,000 in print	
		  1,500 app downloads
Regular sections: 	 News & Background, Opinion,
		  Facts & Figures, Tools & Technology,
		  Career Moves
Regular articles: 	 Management, Profile

Supply Chain Movement				  
Supply Chain Movement is the international management 
publication with a focus on Europe.

Published: 	 4 times a year
Circulation: 	 12,000 per edition
		  2,000 – 3,000 in print
		  *Depending on distribution at international events

		  9,500 app downloads
Regular sections: 	 News & Background, Facts & Figures,
		  Tools & Technology, Supply Chain Agenda
Regular articles: 	 Management, Profile, Insight

Supply Chain Movement Germany
Supply Chain Movement Germany is Supply Chain Media’s newly 
launched German management publication

Published: 	 2 times a year
Circulation: 	 2,000 – 3,000 per edition
		  *Depending on distribution at events

Regular sections: 	 News & Background, Facts & Figures,
		  Tools & Technology, Supply Chain Agenda
Regular articles: 	 Management, Profile, Insight
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 Snapshots: Survival of the Fittest    De Preek: Gij zult… 
uw rolmodellen kennen   Management: talentontwikkeling 

noodzaak    Supply Chain Executives die je moet kenn en  

 Napoleon: van supply chain planner tot CEO   De interim-
manager mag wat hoekiger zijn   Rondetafel: future-proof 
logistiek begint met data-analyse
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Danny van der Ster
Supply Chain Director Intersafe

‘Eén plug&play portal 
die de hele keten managet’
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 SCM IT Subway Map 2016   Snapshots: Skûtsje-
silen   Management: app-strategie vergt lef en creativiteit 

 De Preek: Gij zult… de kwaliteit van beslissingen 

waarborgen   Onderzoek: bedrijven investeren meer in 
supply chain-technologie   Trend Diner: alles draait om 

data 
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Supply Chain Director, R ituals
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Data Management: just not a sexy topic    Mindmap 
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Freight Spend Management   Supply Chain Agenda 
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Vice President Supply Chain
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 Snapshots: S&OP in one day    SCM Global Trade 

Map 2016     De Preek: Gij zult… met uw tijd meegaan

   3D-printing: vooral kansen in supply chain    Sociale 

innovatie aan basis disruptieve veranderingen
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Snapshots: Supply Chain Day & Professional 2016
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Duurzame supply chain is coalition of the willing
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 Snapshots: Finale Supply Chain Professional 2016 

 Lancering SCM Executive Club   Management: 

Leiden als een strateeg   De Preek: Calimero-gedrag 
moet stoppen  Nieuw kompas koppelt strategie en 
supply chain   Inzicht: dramatisch weinig vrouwen 

in supply chain-top  
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 Supply Chain Consulting Map Europe 2016 and 

Global Trade Map    Management: consultancy, 
from lenghty reports to tangible results   Mindmap 
Global Logistics Integration    Checklist Supply 
Chain Optimisation    Supply Chain Agenda of 
Johannes Giloth, Nokia  
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Vice President Supply Chain Europe, 
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 SCM Consultancy Map 2016-2017   Checklists: 
e-commerce ve rzendproces, productiebeheersing & managen 

transportproces   Snapshots: Supply Chain Days + ICT & 

Logistiek   De Preek: Gij zult… niet toeleveren, maar 
creëren   Management: van inside-out-denken naar 

outside-in-denken  
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Paul Claessens
Supply Chain Director, WE Fashion

‘Denken in je
 eigen functionele 

domein is niet 
van deze tijd’
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 SCM Map Europe 2016/2017   De Preek: Gij zult… 

deugdelijke contracten afspreken   Snapshots: 
bedrijfsbezoek Ricoh     Management: supply chain 
design  steeds vaker ter discussie   Checklists: Integrated 
Business Planning & retailpromoties   Risk Forum: 

breng veerkracht in de supply chain

groep SC M
SUPPLY CHAIN 
MAGAZINE

S
C

M
   S

u
p
p
ly C

h
ain

 M
ag

azin
e            11e jaarg

an
g
    n

u
m

m
er 0

7
   n

o
vem

b
er 2

016

SUPPLY CHAIN 
MAGAZINE

CROSS
BORDER

 

SU
PPLY CHAIN

S

Bob Vrolijk
European Logistics Manager 

Omron IAB

‘Succesvol supply chain 
management is change 

management’
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 3PL Subway Map 2016   Management: transport 

collaboration starts with regional partners   Facts & 

Figures: Logistics outsourcing   Supply Chains to 

Admire 2016   Management: disruptive changes start 

with social innovation   Mindmap High-Tech Supply 
Chain 4.0 

Daniel Helmig
Global Head Supply Chain 

Management at ABB
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 SCM Map Europe 2016/2017   Management: leading 

like a strategist   Facts & Figures: strategy & supply 

chain   Overview Top Supply Chain Executives 

Europe   Checklist On-Shelf Availability   Mindmap 

Supply Chain Network Design   Supply Chain 

Agenda of Walt Disney 

Dirk Holbach, 
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 Metroplan: IT Subway Map   Managementbeitrag: 

Lenken wie ein Stratege   Kompass verknüpft 

Strategie und Supply Chain    Deutschlands Top-
Supply-Chain-Manager   Supply-Chain-Agenda von 

Johannes Giloth, Nokia 

Dirk Holbach, 
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Visit our Website: www.bme.de/pscc

Join our top supply chain executives from best-in-class 
industries who will share with you the following topics:

The future of healthcare – How pharma supply chain can 
drive change and build patient value

How disruptive competitors like Google, Apple, IBM, 
Samsung or Amazon will change the healthcare sector

Cross-industry collaboration to improve global health: 
Leveraging existing supply chains to bring critical medicine 
to remote regions

Navigation through China’s evolving healthcare market

Be inspired by our excellent speakers and leading experts. 
Our speakers‘ list already includes: 

Alessandro de Luca, Chief Information Officer and SVP 
Global and Network Operations, Merck Group

Prashant Yadav, Director Healthcare Research,  
William Davidson Institute at the University of Michigan

Greg Magnusen, Senior Director Global Supply Chain,  
Lilly

Dr. Fabian Wahl, Vice President New Business Group 
Innovation, Merck Group

“I am very excited to support a congress that addresses the 
top supply chain challenges the industry is currently facing, 
especially in a context where we can also draw from the 
experience of other businesses”

Susanne Hundsbaek-Pedersen,  
Senior Vice President Devices & Supply Chain Management, 
Novo Nordisk and Member of the BME Pharma Steering Team

The Association for
Supply Chain Management, 
Procurement and Logistics

a s s o c i a t i o n  

Europe‘s leading Pharma Supply Chain networking forum

”Embracing a new Supply Chain culture to drive the patient-centric agenda“

For information and registration please contact:     Heike Wittig 
Project Lead 
heike.wittig@bme.de 
Phone: +49 (0) 69 308 38 161 
Mobile: +49 (0) 174 928 90 84

2nd BME GloBal PharMa 
SuPPly Chain ConGrESS 2017
March 20th - 23rd 2017  |  Frankfurt  |  Germany

Enjoy our outstanding social program with additional time for valuable networking:

•  Networking Gala Dinner at Eberbach Abbey, film set of the famous movie “The Name of the Rose”
•  Field trip to Frankfurt Airport: Hands-on Pharma Supply Chain Best-Practice presented by Lufthansa Cargo & Fraport

The Association for
Supply Chain Management, 
Procurement and Logistics

a s s o c i a t i o n  

Nomination for  our new 

Healthcare Supply Chain  
Excellence Awards 

is open. 

Please contact us to apply!

Herbst 2016

www.supplychainmovement.com/de

group SC M
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MOVEMENT
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  Editorial PROGRAMME + TECHNICAL SPECS 2017

Editorial PROGRAMME Supply Chain Magazine 2017
No. 	T heme 	 Closing Date 	P ublication Date  

1.    February	 Order Fulfilment & Execution	 27 January	 17 February
2.    March	 Supply Chain Planning & Tools	 03 March	 24 March
3.    April	 Digital Transformation	 31 March	 21 April
4.    June	 Logistics Outsourcing (3PL & 4PL), incl. 3PL Subway Map	 12 May	 02 June
4a.  June	 Summer special trends (limited edition)	 02 June	 23 June
5.    September	 Big Data & Analytics	 11 August	 01 September
6.    October	 Visibility & Control Towers, incl. IT Subway Map 	 22 September	 13 October
7.    November	 Supply Chain Network Design, incl. SCM Europe Poster	 20 October	 10 November
8.    December	 Services & consulting, incl. Consultancy Subway Map	 24 November	 15 December

Sizes in mm (height x width)

A: 2-page spread (excl. 5 mm bleed) 			   285 x 430 mm 
B: Full page (excl. 5 mm bleed)				    285 x 215 mm
C: ½ page horizontal (excl. 5 mm bleed)			   127 x 179 mm
D: ½ page vertical (excl. 5 mm bleed)		    	 259 x 87 mm
Advertisement on poster (IT, 3PL, etc.)	                 		  100 x 100 mm

Material:
- Advertising material should be high resolution, certified PDF (300 dpi and CMYK)
- For bleed advertisements, please include crop marks and 5 mm extra on each side
- Colour must be defined as percentages of CMYK. The use of indexed, RGB, spot or pantone colours is not allowed

Technical specifications
Page size 		  285 x 215 mm   (height x width)   
Printing process	  	 Offset  
Technical costs 		  Extra changes may be incurred if advertising material is incomplete  
Testimonial 		  Printing a testimonial is possible on request  
Inserts 		  Cost of bound & loose inserts depends on weight and size (ready to go process delivery). Rates on request.  

Advertising rates 2017 *

Full Colour	 1x	 3x	 6x	 8x
2 pages spread	 € 7,800	 € 7,500	 € 7,100	 € 6,600
Full page	 € 4,750	 € 4,550	 € 4,350	 € 4,050
Half page	 € 2,900	 € 2,750	 € 2,600	 € 2,450
Ad slot on poster	 € 1,600	 € 1,350		
* all rates are excluding 21% VAT

Editorial PROGRAMME Supply Chain Movement 2017
No.  	T heme 	 Closing Date 	P ublication Date  

1.    February	 Trends & Consulting, incl. Consulting Subway Map	 10 February	 03 March
2.    May	 Supply Chain Planning & Tools, incl. IT Subway Map	 14 April	 05 May
3.    September	 Logistics Outsourcing (3PL & 4PL), incl. 3PL Subway Map	 25 August	 15 September
4.    November	 Visibility & Control Towers, incl. SCM Europe Poster	 03 November	 24 November

Editorial programme Supply Chain Movement - Germany 2017
No.  	T heme 	 Closing Date 	P ublication Date  

1.    April	 Supply Chain Planning & Tools	 17 March	 07 April
2.    September	 Global Trade & Logistics Outsourcing	 08 September	 29 September



98

  Visuals
Mindmap							     
Supply Chain Media develops various types of mindmaps in
collaboration with partners. A mindmap is a visualisation of		
words, phrases, interrelationships and images which are
arranged around a particular topic. Supply Chain Media’s mindmaps
are distributed in printed format together with editions of
the magazine and are also made available online as PDFs. More
information about the conditions and costs involved in developing
a mindmap is available on request.

Self-assessment					  
Answer 10 questions to gain insight into supply chain-related needs within your supply chain 
environment. Published both in print and online as a whitepaper download to generate leads. 
More information about the conditions and costs involved in developing a self-assessment is 
available on request.

Subway map
Supply Chain Media creates subway maps which present an overview of the major players in a 
particular sector. Subway maps have so far been developed for the following sectors:

1. Consultancy
To help companies find their way in the world of supply chain consultancy, both figuratively and 
literally, Supply Chain Media has developed a subway map that helps to reduce the transit time when 
searching for suppliers.

2. 3PL
To offer a transparent view of the 3PL landscape, SCM has mapped out the country’s market for 
logistics service providers.

3. IT 
A company’s journey towards the optimal IT solution takes them past various software vendors.
The Supply Chain Media subway map presents a clear overview of the complex (under) world of IT.

Supply Chain Media’s subway maps are distributed in printed format together with editions
of the magazine and are also made available online as PDFs.

SCM Map Europe
Supply Chain Media has developed an extremely comprehensive map of Europe showing among other 
things urbanisation, economic growth, tax rates, industrial clusters, existing and emerging distribution 
hubs, the logistics infrastructure and flows of goods within the various nations of Europe.
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 12 Questions about Multimodal Transportation Management

To survive in today‘s market and to have the 
competitive edge, the use of the right technology is 
essential for any business. 

Your global supply chain is complex, dispersed and 
multi-faceted, yet your ability to manage it effec-
tively is critical to the success of your business 
operations. Do you have full visibility and control 
of your global logistics network for multimodal 
transport and storage? Including compliance with 
all relevant customs and trade regulations? With 
one single view and tools to control everything?  
Supply chain convergence provides an answer to this 
by standardizing across functional domains (like 
transportation and warehousing) and integrating pro-
cesses and systems both internally and externally to 
break down functional silos, going beyond collabora-
tion to drive informed decision-making.

Answer the following 12 questions to evaluate to what 
extent your business can achieve greater efficiency 
and control through the use of a single end-to-end 
multimodal transportation management platform.

Does your supply Chain exeCution system… 
    
1.  give you early insight into potential supply issues and trade barriers?    

2.  give you visibility from order-to-invoice and from full container to parcel,    
  globally and locally?

3.  provide visibility to your suppliers and customers across all inventory and     
  actively monitor distribution flows?

4.   accommodate multiple languages, currencies and multi-country customs    
  connectivity?

5.  effectively manage air, sea, rail and road requirements for full-load, pallet    
  and parcel deliveries on a local, national, regional or global scale?

6.   manage your global, regional and local logistics shipments including freight    
  forwarding, transportation and warehousing?

7.  automatically stay up to date with all customs and trade compliance    
  regulations around the world? 

8.  manage connectivity to all global customs agencies?

9.  conquer your supply chain big data analysis by zooming in on the most    
  critical information and key performance indicators & dashboards?

10. leverage automated event management to handle exceptions and ensure    
  you keep goods moving?

11. connect and collaborate easily with your transportation and trade partners?   

12. provide a single platform to support trade, transport, warehousing,    
  compliance, collaboration and visibility across your supplier network?

0-3 questions answered with NO: 

Your supply chain execution software is sufficient to maintain 
your operations.

4-7 questions answered with NO: 

Your supply chain execution software may not be providing 
all the benefits you should expect resulting in higher costs. 
Identifying potential gaps and overcoming those with a single 
multimodal transportation management platform would improve 
overall supply chain operations.

8-12 questions answered with NO: 
Your supply chain execution software does not provide suf-
ficient capabilities to improve operations, share data and col-
laborate effectively with trading partners and suppliers. Your 
business would benefit from a single multimodal transportation 
management platform, which delivers an end-to-end view of 
your supply chain on a single platform, giving you levels of glo-
bal visibility and control you never thought possible.

SOluTiON

 Yes       No

Seamless Supply Chain Execution

Developed in cooperation between Kewill and Supply Chain Media.

  Editorial PROGRAMME + TECHNICAL SPECS 2017
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10 questions about responsive supply chain planning 

The flexibility of the plan
Within many companies, the Supply Chain 
department is repeatedly required to adapt 
to the ever-changing customer demand. This 
often results in ‘jittery’ planning with lots of ad 
hoc adjustments. Supply Chain Movement and 
software supplier Icron Technologies have put 
together this checklist for responsive planning.

Available-to-promise
Customers are becoming increasingly deman-
ding. They expect fast answers about product 
availability and delivery times. In response to an 
enquiry, companies must be able to indicate a rea-
listic delivery time based on the available capacity. 
How easy is this?

Automated planning
The Planning department is regularly confronted 
with urgent orders or last-minute changes from 
customers which often require the existing plan 
to be altered significantly. How quickly can this be 
done without mistakes being made?

Various scenarios
The Planning department is often hectic, leaving 
little time to weigh up several planning alter-
natives. A planning system should ideally use a 
number of parameters to model various scenarios 
and reveal their outcomes. How realistic is this in 
practice?

Answer the 10 questions below to discover how 
responsive your planning system is and what this 
could mean for your company.

 

   Yes No

 1. Our Planning department can provide a customer with a realistic 

  indication of delivery time within 1 hour of receiving the enquiry.  

 2. When planning, we can switch between different target parameters 

  per customer.  

 3. Processing urgent orders never leads to planning mistakes.  

 4. Our supply chain planning eliminates all unnecessary costs, every day .  

 5. Our current planning method is suitable for complex processes .  

 6. Standard software is sufficient to give us accurate planning models.  

 7. We do not need to adapt our systems to the current market conditions.  

 8. Our planning system visualises the costs of different scenarios.

 9. Our planners and managers are based in different locations but 

  work with the same system.  

 10. Our planners can make their own improvements to the 

  planning software.  

0-3 questions answered with ‘No’:

Your business processes are stable and straightfor-

ward enough for simple planning software to be used.

4-6 questions answered with ‘No’:

Your business processes run the risk of becoming 

chaotic and wasteful. In addition to a robust enterprise 

resource planning (ERP) system, your company would 

benefit from advanced planning software.

7-10 questions answered with ‘No’:

Your business processes require urgent attention. Only 

the latest, highly flexible planning software can save 

your company.

RESULTS

A stress test for your planning system
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10 questions about the benefits of S&OP for your organisation

Management at the helm
Some companies have a well-developed sales & 
operations planning (S&OP) process as a safeguard 
for structured decision-making.

Those companies take an integral view of supply and 
demand, including the financial impact of medium-
term risks. The managers of such companies make 
results-based decisions and are truly at the helm. 
Supply Chain Media and consultancy firm Involva-
tion have developed this checklist to provide insight 
into the added value and the potential of your current 
S&OP process.

Anticipate
The added value of S&OP varies from one company 
to another. For one company the added value will lie 
in avoiding running below capacity and in reducing 
inventory while for another it will be the controlled 
scaling up of new products and services, but it always 
revolves around being able to anticipate and adapt 
the chain to developments in a timely and integral 
manner in order to achieve the strategic objectives.

Involvement
S&OP is an integral process, which means the active 
involvement of Finance, Sales, Product Manage-
ment, Production, Purchasing, etc. To what extent 
does everyone within the company regard the S&OP 
process as the platform for looking ahead and mak-
ing decisions?
S&OP fosters clear and unambiguous communica-
tion and this strengthens teamwork. However, there 
must be consensus within the organisation about 
definitions and the right source of information for 
important reports.
Answer the 10 questions below to gain insight into 
the current added value and the potential of S&OP 
for your company.

0-3 questions answered with ‘No’:
Your current S&OP process is organised in such a way 
that it makes an active contribution to achieving the 
company goals.

4-6 questions answered with ‘No’:
Your company has a basic S&OP process but there is 
still a lot of potential. The further development of S&OP 
will improve the quality of decision-making and hence 
increase the profit.

7-10 questions answered with ‘No’:
S&OP is still in its infancy. It is worth investing in it to 
improve collaboration between departments, to pre-empt 
any operational issues and to make the right decisions in 
conjunction with the overall company strategy.

RESULTS

Checklist of Sales & Operations Planning benefits
Yes   No

 1.  S&OP gives us a clear view of future capacity issues (under-/over-utilisation)  
   for the next 15 months.

 2.  S&OP has already resulted in significant improvements such as higher service  
   levels, shorter delivery times and lower stock levels.

 3.  Having the S&OP plan as the shared starting point for all disciplines enables  
   us to set the right priorities in the case of sudden changes in supply or demand.

 4.  We have prepared several alternative scenarios in S&OP so that we can  
   proactively anticipate opportunities or threats.

 5.  The KPIs in the S&OP process have been defined company-wide and do not  
   result in sub-optimisation per discipline.

 6.  If a KPI score is outside of the bandwidth, we perform root cause analysis to  
   identify the necessary corrective action.

 7.  Because of the risk of data loss and susceptibility to errors, the Excel spread- 
   sheets have already been replaced by a standard application in support of S&OP.

 8.  The S&OP process provides at-a-glance figures, unambiguous assumptions  
   and clear considerations for the management team’s decision-making process. 

 9.  In order to plug the gap between the budget and the S&OP financial forecast,  
   we agree on concrete actions and monitor progress within the S&OP process.

10. Our CEO and CFO regard S&OP as a crucial instrument in achieving the  
   company goals.
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  Custom Publishing

Six-page leaflet with checklist
Answer 10 questions to gain insight into supply chain-related needs within 
your supply chain environment.
This is a useful and effective handout during events.
More information about the conditions and costs involved in developing a six-
page leaflet is available on request.

Custom-made maps
In addition to the map of Europe created by Supply Chain Media, it is 
also possible to arrange production of a custom-made version of the map. 
Examples:

1. Logistics Map Europe 2016
Positioning Venlo as most desirable logistics location of Europe

2. Global Trade Map by Amber Road
n World map with countries
n Colourised overview of different Free Trade Agreements (FTAs) with the 
European Union

3. Diageo Global Supply Chain Footprint Map
n Geographic overview of HQ, control towers, wholly owned and outsourced 
plants
n Locations of the breweries and distilleries of the main brands
n Diageo’s supply chain facts in numbers

More information about the conditions and costs involved in developing a 
custom-made map is available on request.

Co-created specials
It is possible to arrange for a custom-made special to be designed and printed 
on request. 
Examples:

1. Special Inspired-Search: 
to reach European supply chain directors

2. Special Slimstock: 
to reach the German market

3. Special ShipitSmarter: 
as a handout at European events

More information about the conditions and costs involved in 
developing a co-created special is available on request.

www.yellowstar.com 
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“Geen vuistdikke manuals, geen 
wekenlange trainingen. Potentiële 

klanten, leveranciers en onze eigen 
mensen kunnen zonder enige vorm 

van uitleg aanhaken op het platform van 
Yellowstar. We hebben geen eigen IT-afdeling 

meer nodig!”

Jochen Foss, directeur Center of Excellence Caliber

“Perfecte orderverwerking is alleen 
mogelijk met een goed ordermanagement-
platform, dat transparantie in de keten 
biedt. Door hier als leverancier op te 
sturen en niet reactief af te wachten, bereik 
je optimalisatie in de hele supply chain.”

Prof. Goos Kant, Operations Management & Information 
Technology, partner Ortec

“De fysieke logistiek en alle data die 
daarbij horen, zijn niet meer los van 

elkaar te zien. Supply chain-transparantie 
is de key naar de toekomst toe.”

Cees Pronk, Directeur Operations CB

Is IT 
supporter van 
uw logistieke 
organisatie?

11 vragen over 
continuous improvement

Yellowstar Solutions 
Barendrecht - Köln - Utrecht
yellowstar.com      info@yellowstar.com

0-3 vragen met ‘Nee’ beantwoord:
U bent niet in staat om veranderingen aan te zien komen, uw 
planningen aan te passen zonder dat deadlines van klanten 
en leveranciers in gevaar komen. Het roer moet drastisch om 
in uw gehele bedrijf want uw concurrenten zijn u ruimschoots 
voorbij.

4-7 vragen met ‘Nee’ beantwoord:
Het lijkt wellicht alsof u alle logistieke processen redelijk 
onder controle hebt, maar als u doorgaat op de ingeslagen 
weg en denkt dat u er met een paar aanpassingen aan 
uw bestaande systemen wel komt, dan heeft u het mis. 
Concurrenten zullen u rechts en links inhalen indien u nu niet 
anticipeert op wat komen gaat.

8-11 vragen met ‘Nee’ beantwoord:
U hebt al fl inke veranderingen in uw logistieke organisatie 
doorgevoerd en bent op de goede weg. Continu verbeteren 
blijft belangrijk om concurrentie het hoofd te bieden en 
futureproof te blijven.

Yellowstar.indd   1 18-08-16   15:45

Reicht 
ERP 

allein 
aus?
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www.supplychainmovement.com
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Slimstock GmbH
Schlossstraße 93
44357 Dortmund
T: +49 231 586 99 410
E: info@slimstock.com
www.slimstock.de 
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10 Fragen 
um die wahre 

Antwort zu 
erkennen

ANALYSE ERP SYSTEM ABC Analyse? Ja/Nein Prognose?  Ja/Nein Saisonal Absätz

0-3 Fragen mit NEIN beantwortet:
Ihr ERP System genügt Ih nen weitesgehend.

4-6 Fragen mit NEIN beantwortet:
Ihr ERP System verfügt nicht über die von Ih nen 
benötigten Anforderungen und Sie haben einen 
erhöhten Zeitaufwand.

7-10 Fragen mit NEIN beantwortet:
Ihr ERP System verweigert Ih nen eine effi ziente 
Arbeitsweise, Sie halten sich an Kleinigkeiten auf. Ein 
Add-on würde Ihre gesamte Arbeitsleistung verbessern.

“Dank Slim4 haben wir 
den Bestand unseres 
Sortiments um rund 20% 
verringert und trotzdem 
unseren Service enorm 
verbessert”

Martin Weyland, Chef der Planungsabteilung 
bei Deinzler + Weyland

uitklapfolder.indd   1 20-02-14   10:52

  Reduce transport inefficiency    Hub & spoke system 

  Collaboration and cooperation are key   Consolidate 

transport operations    Optimise flows    Platform for all 
stages of the shipping process

3M doubles truck load 
factor while halving 

CO2 emissions
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WE SMARTEN YOUR PROCESSES!

At ShipitSmarter we visualize and simplify supply chains. We do this by setting up an 
internal control tower with full carrier connectivity, system integration and optimizing 
your inbound and outbound logistic flow. With additional functionalities around data 
management, shipment management, reverse logistics and trade management. As 
one of the first SaaS providers, we have over 15 years of experience in IT & Logistics. 
All of this allows for improved global supply chain processes and optimal visibility for 
our customers. Therefore, there is an acceleration in their business and that’s what it is 

all about for us: satisfied customers.
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  Inspired-Search in the picture   Mindset for 

continuous development is a must   Henri-Xavier 
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Beyond the match in 
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Beyond the match in supply chain

Professionals require passion
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Enabling people
We believe that the only way for companies to prepare for the future is 
through enabling its people. Enabling the development of its employees 
is the key to create business value.
Enabled employees will help to speed up the improvement pace, will 
help to manage trade-offs and tensions and will help to keep the 
improvement going. An environment of enabled employees will also 
help to attract and keep the right people.

Tailored, blended learning
The Value Chain Academy offers a complete set of learnings covering 
all supply chain activities, from operational to strategic level. We tailor 
to individual needs using building blocks like eLearning, classroom 
training, simulations and coaching. Development of programs and paths 
are aligned with current and future needs.

Global network of partners
For global sales and delivery of The Value Chain Academy we work 
with partners in different continents across the globe. Consistency and 
standardization of the concept, both in quality and content, is the driver 
for this cooperation.

Training 
Effectiveness 

in Supply 
Chain

10 Questions 
about Your Training 

Effectiveness

For more information, please visit 
www.thevaluechainacademy.com 
or email 
info@thevaluechainacademy.com.

0-3 questions answered with “No”:
The effectiveness of your training strategy is an integral 
part of your company’s competitive strategy. Your company 
embraces the enablement of your employees to create 
business value. Innovative thinking is the main drive of the 
growth of your company.

4-6 questions answered with “No”:
Training is certainly encouraged as a venue for the 
employees’ professional development. The training 
effectiveness is measured with the collaborative performance 
of the team and/or function. Effi ciency is the main drive of 
the growth of your company. 

7-10 questions answered with “No”:
Your company embraces the employee training as needed 
to complete a specifi c project. The training effectiveness is 
measured only with the success rate of the specifi c project 
and/or tasks. Optimization is the main drive of growth for 
your company. 

“None learns the same way but 
everyone learns by experience”

Alfons Willemsen, Partner The Value Chain Academy

Training Effectiveness drieluikfolder.indd   1 13-06-16   17:50
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Custom Unions

Association Agreement

Stabilisation & Association Agreement

Generalised System of Preferences

Economic Partnership Agreement

Free Trade Agreement / Preferential Trade Agreement
Negotiating / Underway FTA Negotiating 

Economic Partnership Agreement

GLOBAL TRADE MAP 2016
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The figures indicate the number of copies per country in 2017. The management magazine Supply Chain 
Movement is distributed at international supply chain events with which Supply Chain Media has a partner-
ship agreement. For detailed information about the events, please see pages 12 & 13.

  Distribution totals

n Distribution of Supply Chain Movement in print (English)
* Distribution of Supply Chain Magazine in print (Dutch)
* Distribution of Supply Chain Movement Germany in print (German)

for Supply Chain Movement (at events)
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DISTRIBUTION OF SUPPLY CHAIN MOVEMENT AT INTERNATI  ONAL EVENTS IN 2017
Date	E vent	 Location	O rganiser

23-25 January	 Clinical Trial Supply Europe	 London	 IQPC

30 Jan. - 2 Febr.	 16th annual Cool Chain  Temperature Logistics	 London	 IQPC

1-2 February	 Supply Chain Finance Summit	 Frankfurt	 BCR Conferences

8-10 February	 13th Annual Advancing S&OP to Integrated Business Planning	 Amsterdam	 Marcus Evans

9-10 February	 Logy Conference	 Helsinki	 Logy

13-14 February	 4th Annual Innovations in Supply Chain Finance	 Amsterdam	 Marcus Evans

14-15 February	 Trans-Log-Intermodal	 Kalkar	 Messe Kalkar

22-24 February	 Operational Excellence	 Barcelona	 Axiom Groupe

27 Feb - 1 March	 European Supply Chain Directors Forum	 Munich	 Accucore Group

28 February	 Customer Delivery Conference	 London	 Global Insight Conferences Ltd

*March	 Supply Chain Innovations	 Antwerp	 Value Chain

1 March	 eWorld Purchasing & Supply 	 London	 Revolution

1-2 March	 Additive Manufacturing Forum	 Berlin	 IPM

1-3 March	 3rd Annual Global Process Improvement & Operational Excellence Summit	 Amsterdam	 C-Parity

14-15 March	 BME  e-Lösungstage 2017	 Düsseldorf	 BME

14-16 March	 LogiMAT	 Stuttgart	 EUROEXPO Messe- und Kongress GmbH

14-16 March	 SITL	 Paris	 Reed Expo

15-16 March	 Clinical Trial Supply Europe 2017	 Barcelona	 Arena international

15-16 March	 Temperature Maintenance of Pharmaceuticals in Distribution	 Barcelona	 Arena international

16-17 March	 18th European Logistics CIO Forum EU	 Amsterdam	 Eyefortransport

16-17 March	 3rd World e-Commerce Summit	 Berlin	 Vonlanthen Group

20-21 March	 Global ManuChem Strategies 2017	 Berlin	 We.Conect

20-23 March	 2nd BME Global Pharma Supply Chain Congress	F rankfurt	 BME

21 March	 Turkey Trade & Export Finance Conference 2017	 Istanbul	 GTR 

21-22 March	 12th Advanced Edition of the Advanced Forum on Customs Compliance	 Brussels	 C5-Online

21-22 March	 Logistics & Supply Chain Conference	 London	 Akabo Media

22-23 March	 Financial Supply Chain	 Barcelona	 Axiom Groupe

23-24 March	 GDP - Time & Temperature Controlled Bio/Pharma Logistics	 Brussels	 Business Dialogue

28 March	 The Richmond Supply Chain Forum	 Sutton Coldfield	 Richmond Events

28-29 March	 Home Delivery World Europe 2017	 London	 Terrapinn

28-30 March	 Logichem	 Amsterdam	 WB Research

April	 11th Hi-Tech & Electronics Supply Chain Summit	 Munich	E yefortransport

April	 Supply Chain Management & Optimization Conference	 Istanbul	 Vector Event

4-6 April	 Multimodal 2017	 Birmingham	 Multimodal

5-6 April	 eDelivery Expo 2017	 Birmingham	 Clarion Events

5-6 April	 Sedex Conference	 London	 Sedex

6 April	 What’s Going on in Retailing	 Utrecht	 Euroforum

18-20 April	 TransRussia	 Moscow	 ITE Exhibitions

25-27 April	 LogiPharma	 Montreux	 WB Research

May	 International S&OP’17 Conference	 Istanbul	 Vector Event

9-12 May	 Transport Logistics	 München	 Messe Munich Int.

10-11 May	 ISC Turkey 2017	 Istanbul	 Integrated Supply Chain

10-11 May	 3PL Conference	 Forest of Arden	 Akabo Media

16-17 May	 ARC Industry Forum Europe 2017, Industry in Transition:  Realizing the digital enterprise	 Sitges - Barcelona	 ARC Advisory Group

17-18 May	 Internet of Supply Chain. Business Conference	 Amsterdam	 Internet of Business
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DISTRIBUTION OF SUPPLY CHAIN MOVEMENT AT INTERNATI  ONAL EVENTS IN 2017
Date	E vent	 Location	O rganiser

*Still to be confirmed for 2017. All events are subject to confirmation of a media partnership agreement.            **Members of the Supply Chain Media team will definitely be present at the events printed in bold type.

18-19 May	 11th annual Pharmaceutical Logistics 	 London	 Smi-online

18-19 May	 7th Annual Life Science Cold Chain & Temperature Controlled Logistics	 Hamburg	 Fleming Europe

22-23 May	 Pharma Supply Chain & Logistics Innovation Programme	 London	 Worldbil

29-30 May	 3rd Global Supply Chain Research Forum 	 Zaragoza (Spain)	 ZLC

June	 European Logistics & Supply Chain Conference	 Brussels	 Akabo Media

June	 Effective Supply Chain Finance	 Amsterdam	 Eurofinance

5 June	 CPO Event	 Oxford	 Global Business Intelligence

6-7 June	 Flypharma	 Brussels	 Samedan Ltd

6-8 June	 SIL 2017	 Barcelona	 El-Consorci

7-9 June	 Manufacturing Leaders Forum	 Munich	 Accucore Group

14-16 June	 Logistics & SCM, PLM, Manufacturing, and Procurement 2017	 Amsterdam	 WISPubs

19-21 June	S CL Europe	 Barcelona	 Clarion Events

26 June	 EPE - European Procurement Excellence	 Hamburg	 BME

27-29 June	 TOC Europe	 Amsterdam	 TOC-Events

11 July	 Industrie 4.0	 Stuttgart	 BME

September	 Omni-Channel Conference	 London	 Akabo Media

6-7 September	 Supply Chain Conference	 Stockholm	 Optilon

19-20 September	 Etail Delivery Event	 Amsterdam	 WB Research

20-21 September	G artner Executive SC Conference	 London	G artner

26 September	 eWorld Procurement & Supply 	 London	 Revolution

26-27 September	E xchainge, the Supply Chainers’ Convention	F rankfurt	 Huss-Verlag

26-27 September	 9th Cool Logistics Global Conference	 Guadacorte (Spain)	 Cool Logistics

*October	 End2End Supply Chain Conference	 Dublin	 Event Strategies

October	 CSCO & 3PL Summit	T BD	E yefortransport

9-10 October	 Exchange summit: E-Invoicing: Accelerating Digitization in the Supply Chain	 Barcelona	 Exchange

17 October	 The Supply Chain Forum	 Luton	 Richmond Events

17-18 October	 LogiMed	 Berlin	 WB Research

25-27 October	 34th International Supply Chain Conference	 Berlin	 BVL

25-27 October	 TransUkraine	 Kiev	 ITE Exhibitions

26 October	 4th CEE Procurement & Supply Forum	 Prague	 BME

26-27 October	 Logistics Forum Italia	 Gubbio	 Richmond Events

*November	 TransPoland	 Warsaw	 ITE Exhibitions

November	 Production & Logistics Forum 2017	 Berlin	 IPM

November	 The Procurement Summit	 Manchester	 Revolution

November	T ranslog Connect	 Budapest	TEG  Events

4-6 November	 6th International Exhibition ‘Supply Chain & Logistics’ 	 Athens	 0.Mind Creatives

7-8 November	S upply Chain Event	P aris	R eed Expo

8-10 November	S ymposium Purchasing and Logistics	 Berlin	 BME

15-17 November	 SC Forecasting & Planning Conference Europe	 Amsterdam	 IBF

15-17 November	 Logitrans	 Istanbul	 Messe Munich Int.

22-23 November	IS C Europe 2017	T BD	I ntegrated Supply Chain

27-29 November	 13th Annual European Manufacturing Strategies Summit	 Berlin	 Mark Allen Group

28-30 November	 Logistica	U trecht	J aarbeurs

December	 Annual Purchasing Conference	 Archamps	 EIPM
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  Supply Chain Media app  (iOS & Android mobile devices)

Supply Chain Media app
The Supply Chain Media app was launched in 2011 for iOS and Android mobile devices.
This app provides access to the following:
n  Live agenda of all the upcoming Supply Chain events in Europe 
n  Latest tweets from @SCMedia Talks
n  A webshop to purchase products and tickets
n  News feeds about the latest Supply Chain trends
n  Improved categorization of the magazines in different languages

App downloads
The app has so far been downloaded over 12,000 times in 111 different countries. The map of the 
world shows the international spread of those downloads. The darker the colour, the higher the num-
ber of downloads in that country.

Top 10 countries worldwide
Downloads of the Supply Chain Media app:

Country		  Downloads

United States	 2746	
China	 931	
India	 348	
Mexico	 304	
Canada	 290	
Australia	 283	
Singapore	 218	
Thailand	 187	
Brazil	 185	
Saudi Arabia	 184	

Top 10 countries EU
Downloads of the Supply Chain Media app:

Country		  Downloads

Netherlands	 1570
France	 808
United Kingdom	 525
Germany	 189
Russian Federation	 177
Belgium	 168
Turkey	 143
Italy	 139
Spain	 98
Switzerland	 88



1514

  Online
supplychainmagazine.nl
At www.supplychainmagazine.nl the focus is on short, supply chain-related 
news items.

Monthly averages
n 24,400 pageviews  n 12,900 visitors  n 8,800 unique visitors

Source of visits
n 55% via Google
n 30% direct (via the SCM Update e-newsletter)
n 11% via social media (92% via LinkedIn)
n 4% via other websites

supplychainmovement.com
www.supplychainmovement.com is focused on the international market, 
and primarily on supply chain decision-makers. The website meets an 
international need for a clear overview of developments including practical 
and relevant information for the target group.

Monthly averages
n 12,000 pageviews  n 6,700 visitors  n 5,400 unique visitors

Source of visits
n 67% via Google
n 16% direct (via the SCM Update e-newsletter)
n 11% via social media (88% via LinkedIn)
n 6% via other websites

Online advertising
The websites supplychainmagazine.nl and supplychainmovement.com 
offer various ways of improving your visibility among visitors. There are 
two types of banner options:

n 	 Medium Rectangle: This is visible on every page of the portal. There are 
a total of 5 different positions, each of which is a carousel made up of 
max. 3 banners. 

n 	 Banner: The banner is displayed in a prominent position on the home-
page of the portal. A total of 3 banners can be displayed one beneath the 
other.
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  Online
Whitepaper downloads
Whitepaper downloads can be made available through the www.supplychainmagazine.nl 
and www.supplychainmovement.com portals for lead generation purposes.
Listed on the website for a 4-week period in the ‘Reports’ section.
Contact details of leads, such as name, company name, job title, e-mail address and coun-
try, are collected and mailed to the customer as a list at the end of the agreed period.
Since the end of 2013, Supply Chain Media has generated more than 18,000 leads.

SCM Update e-newsletter
SCM Update is the weekly e-newsletter in the Dutch language about the trends in supply
chain management, including input from trendwatchers and social media. Topics:
n trends
n business cases
n blogs & opinions
n book reviews
n career moves
n studies & reports
n events
n job vacancies
n visuals

The SCM Update e-newsletter currently has over 4,000 subscribers.

SCM Update Europe e-newsletter
SCM Update Europe is the monthly international e-newsletter about the trends in supply
chain management, including input from trendwatchers and social media. Topics:
n trends
n business cases
n blogs & opinions
n book reviews
n interviews
n studies and reports
n events
n visuals

The SCM Update Europe e-newsletter currently has over 2,400 subscribers.

Job vacancies
It is possible to post job vacancies within the supply chain sector at the level of Supply 
Chain Manager and higher (bachelor-plus level) on the Supply Chain Media websites. The 
vacancy advertising package comprises:
n Placement of a vacancy text (±300 words)
n Inclusion of a logo (260x260 px)
n Six-week listing in the ‘People’ section on the Supply Chain Media portals
n One-off listing in the SCM Update e-newsletter
n Promotion in the Supply Chain Media LinkedIn groups

SC M
SUPPLY CHAIN 
MOVEMENT

Mindmap for

 Tsunami of technology trends   Place financial bets 

carefully   Omni-channel sales and distribution   Apply 

postponement strategy and countrymizing    Increasing 

number of new product launches    Closed-loop 
processes from customer facing to fulfilment 

High-Tech Supply Chain 4.0
Mindmap for

High-Tech Supply Chain 4.0High-Tech Supply Chain 4.0High-Tech Supply Chain 4.0High-Tech Supply Chain 4.0High-Tech Supply Chain 4.0

We are experts in business 
process management that 
meet every individual 
customer’s need.

Arvato SCM Solutions – 
engineered to perform
For more information visit scm.arvato.com

B O R D E R L E S S  A M B I T I O N ,  I N S P I R A T I O N  A N D  I D E A S

Special report, Q4 2016

www.supplychainmovement.com
www.arvato.com

Reprint Arvato.indd   44-45 30-08-16   11:32
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Online 

online specifications and rates 2017

ONLINE ADVERTISING RATES 2017*
Portal:  www.supplychainmagazine.nl / www.supplychainmovement.com 

Material		P  rice	 Material deadline

Medium rectangle    	 € 750,-   p.m.	 3 days before insertion date
Banner                        placed on the left hand side column	 € 450     p.m.	 3 days before insertion date

e-newsletter: SCM Update / SCM Update Europe*

Material	P rice	 Material deadline

Advertorial                 	 € 500,-   p.m.	 4 days before insertion date
Full banner                 	 € 500     p.m.	 4 days before insertion date

Portal: www.itsubwaymap.com*

Material	P rice	 Material deadline

Deep link                  	 € 500,-     for 6 months	 4 days before insertion date
Pop-up banner incl. deep link	 € 1.500    for 6 months	 4 days before insertion date

Whitepaper downloads*

Material	P rice	 Material deadline

Low-res PDF + cover JPEG + Introduction of ± 150 words                  	 € 1.500,-  for 4 weeks	 4 days before insertion date

Job vacancies*
Material	P rice	 Material deadline

Text in MS word, incl. link + logo of the company                  	 € 750 per job vacancy	 4 days before insertion date

Sizes in pixels (height x width)

Portals www.supplychainmagazine.nl  /  www.supplychainmovement.com 		
1: Medium rectangle  300 x 250 pixels, WxH, + URL, GIF or JPEG file, max 250kb
2: Banner 720 x 150 pixels, WxH, + URL, GIF or JPEG file, max 250kb                                  						    
		                                                       	
e-newsletter: SCM UPDATE / SCM UPDATE EUROPE                                                                                                                                                          
A: Advertorial max. 200 characters, incl. spaces and punctuation marks 	
B: Full banner 400 x 60 pixels, W x H, + URL, GIF or JPEG file, max 20kb						    
		           	

* All rates are excluding 21% VAT

1 2
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Supply Chain Satellite
Two factors determine a shipper’s outsourcing strategy: the complexity of the supply chain and its added 
value. So say DSV Solutions, Districon, Nyenrode and Supply Chain Media, the four partners who have 
developed an outsourcing strategy assessment tool called ‘Satellite’. With the complexity of the supply 
chain as one axis and the added value of the supply chain as the other, a four-quadrant matrix is formed. 
This online self-assessment tool enables shippers to plot their position on the matrix in the space of just 
ten minutes. Each quadrant represents a different type of buyer. The tool is free to use and can be found on 
www.supplychainsatellite.com. Participants receive a report containing their results for future reference.

 interactive tools
SCM IT Subway Map
The supply chain software market is changing all the time. For manufacturers, wholesalers, retailers and logistics service providers who are looking for a 
suitable solution, it remains difficult to make true comparisons between software vendors. Therefore, in 2009, Supply Chain Media launched the “IT Subway 
Map” to provide a clear, at-a-glance overview of the vendors who are specialised in the various types of supply chain software (ERP, WMS, TMS, etc.). The SCM 
editorial team designs the map independently, based on the number of implementations and revenue percentage per software solution (including required 
threshold levels), company size and positioning with respect to competitors. In order to be included on the European edition of the SCM IT Subway Map, 
vendors must have their own offices in several European countries.

Proposal for comprehensive profile of supply chain software vendors 
To enable software vendors to promote themselves extensively, Supply Chain Media offers a total, multichannel marketing communication solution. The profile 
comprises:

In print:
n 	Interview with the director of the software vendor about the company’s history, evolution and vision (3-4 pages).
n 	Interview feature with a supply chain professional from one of the company’s leading software customers (=users) in Europe (3-4 pages).
n 	Combination of both interviews in a separate special edition including the recognisable SCM cover additionally featuring the customer’s and vendor’s logos 

and with the vendor’s advertisement on the outside back cover (8-12 pages, print run of 500 copies).
n 	Publication of the interview feature as an editorial article in Supply Chain Magazine (NL) and/or Supply Chain Movement (Europe)
	 depending on the type of customer.

Online/digital:
n Digital publication of the special edition 

in the SCM app for iPads and Android 
tablets (>12,000 users worldwide).

n Online publication of the special edition 
in PDF format for download from the 
Supply Chain Magazine (NL) and/
or Supply Chain Movement (Europe) 
website(s) for generation of leads 
including contact details.

n Online publication of the vendor profile 
and customer case on 

	 www.ITsubwaymap.com.

Marketing:
n LinkedIn announcement about the 

special edition to more than 23,000 
group members globally

n Advertorial about the special edition 
in Supply Chain Movement’s monthly 
e-mail newsletter

n Release of abovementioned content for 
company’s own use, including in other 
media channels.

Cost of comprehensive vendor profile: available on request

www.itsubwaymap.com
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Supply Chain Day
The Supply Chain Day is an intensive and interactive day covering various aspects of the 
supply chain sector in The Netherlands. The Supply Chain Day kicks off at 12:30 with a 
lunch, followed by a number of different workshops in smaller groups, which run from 
13:30-16:00. The workshops are held by and/or in collaboration with partners of Supply 
Chain Media and are specifically targeted at supply chain managers within manufacturing, 
wholesale and retail.

For more information, send an e-mail to: info@supplychainmedia.nl

Preliminaries of the Supply Chain Professional 
of the Year
The preliminaries of the Supply Chain Professional of the Year award entail 4 candidates 
pitching their projects in front of an audience and a judging panel. 

For more information, please send an email to info@supplychainmedia.nl

Supply Chain Professional of the Year Award
The Supply Chain Professional Award is an initiative of Supply Chain Media in 
collaboration with recruitment and selection company BLMC. The award was launched 
in 2008 to recognise and reward supply chain professionals in The Netherlands who have 
demonstrated particular expertise or excellence in a supply chain environment.

The aim of the Supply Chain Professional Award is to:
n 	offer a valuable networking opportunity to supply chain professionals (NL)
n 	reward a supply chain professional (NL) who has achieved the very highest standards
n highlight the importance of supply chain management excellence

For more information, visit the website: www.supplychainprofessional.nl

Supply Chain Trend Dinner
In a relaxed setting, several experts pitch their visions of trends in between the courses of 
a high-end standing buffet. This event is the perfect opportunity to network and exchange 
knowledge with fellow supply chain professionals only – no consultants or interim 
managers are present (apart from those experts presenting sponsored pitches).

For more information, send an e-mail to: info@supplychainmedia.nl

Seaside Supply Chain Summer Summit	
Together with Pure Birds and De Baak, institute for leadership, entrepreneurship and per-
sonal development, Supply Chain Media will organize for the first time a two-day working 
summit for supply chain professionals in Noordwijk at sea on August 31st to September 
1st. The purpose of this summit is gaining leadership and stay connected with peers in 
order to get a handle of your future.

For more information, send an e-mail to: info@supplychainmedia.nl

Supply Chain Media events
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Business Clubs

SCM Professionals Club (NL)
In order to bring supply chain managers/directors into contact with external peers and enable them to share practical 
experiences, Supply Chain Media set up the SCM Professionals Club in early 2012. By regularly checking which topics are 
on club members’ supply chain agendas, SCM is able to offer the members of its Professionals Club relevant meetings in the 
shape of roundtables, workshops, inspirational sessions and company visits. This is all done in an informal atmosphere, free 
from commercial concerns, where members can inspire each other with practical ideas. To safeguard its exclusivity and keep it 
to a manageable size, the SCM Professionals Club is limited to a maximum of 150 members.

For more information and details of the membership benefits, please visit the website: www.supplychainprofessional.nl/club/ 

SCM Executive Club Europe
Bringing together Supply Chain VPs from a broad range of manufacturing, wholesale and retail companies across Europe, in order to offer them an exclusive 
and confidential peer network at EMEA level.

From Sharing Information:
Experience –Knowledge –Contacts –Data

To Time-sharing Resources:
People –Facilities –Software –Benefits

Deepen Your Personal Supply Chain Network
Membership of the SCM Executive Club Europe is personal and by invitation only for individuals who typically hold the position of VP Supply Chain Global or 
EMEA.

For more information, send an e-mail to: info@supplychainmedia.nl

From sharing
INFORMATION

to time-sharing
RESOURCES

EXPERIENCE

DATA

CONTACTS

KNOWLEDGE

PEOPLE

FACILITIES

SOFTWARE

PROFITS

Executive Club 
Europe

The SCM Executive Club Europe provides VP’s Supply Chain EMEA an exclusive and confidential peer network 
through Time-Share sessions. A membership guarantees more relationship-building and practical answers to 
professional questions regarding strategic and operational supply chain issues.

More information: 
Martijn Lofvers (CEO Supply Chain Media)   Mobile: +31 (0) 6 - 54 76 13 83    E-mail:  martijn.lofvers@supplychainmedia.nl

DEEPEN YOUR PERSONAL SUPPLY CHAIN NETWORK

From sharing
INFORMATION

to time-sharing
RESOURCES

EXPERIENCE

DATA

CONTACTS

KNOWLEDGE

PEOPLE

FACILITIES

SOFTWARE

PROFITS

Executive Club 
Europe

The SCM Executive Club Europe provides VP’s Supply Chain EMEA an exclusive and confidential peer network 
through Time-Share sessions. A membership guarantees more relationship-building and practical answers to 
professional questions regarding strategic and operational supply chain issues.

More information: 
Martijn Lofvers (CEO Supply Chain Media)   Mobile: +31 (0) 6 - 54 76 13 83    E-mail:  martijn.lofvers@supplychainmedia.nl

DEEPEN YOUR PERSONAL SUPPLY CHAIN NETWORK
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  Workshops

Workshop: Supply Chain Strategy Mind Mapping
Many companies are unclear about their business strategy: which mountain are we trying to climb, and why? It is crucial to find the best route to the top, trans-
lated into effective supply chains and communicated throughout the entire organisation.

Use of a mindmap
Developing a strategic supply chain mindmap helps to identify obstacles and illustrate each discipline’s role in overcoming them. Completing this strategic and 
operational cycle periodically can help to ensure a company’s success, both today and in the future.

Objective of cross-functional 1-day workshop 
1. Create a practical mindmap to give an overview of the company or divisional mission with: 
	 a. 	Most relevant market trends for the company 
	 b. 	Impact of these on the business functions of the company 
	 c. 	Supply chain challenges of the company 
	 d. 	Key supply chain-related and cross-functional projects 
2.	 Deliver prioritisation of projects with collaboratively agreed SMART targets. 

Deliverables:
1.	 A moderator with experience as a Strategy Mindmap Coach, like Martijn Lofvers 
2.	 A3-format mindmap with:
	 a.	 a total overview of supply chain projects
		  i.	 for the company, category or region
		  ii.	 with the KPI’s and Targets 
3.	 A custom-designed mindmap, printed in 100 copies

Total Costs:
€ 7,500 (excluding VAT, flight tickets & hotel accommodation)
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  Lead Generation - Best Practices
Mindmaps and whitepapers are available for download on the www.supplychainmagazine.nl and www.supplychainmovement.com websites. When the 
downloadable documents are promoted through an announcement on LinkedIn, the number of downloads increases significantly, as the charts below clearly 
illustrate. Since the end of 2013, Supply Chain Media has generated more than 18,000 leads.

Mindmap downloads (NL)

Whitepaper					N     umber of downloads

Mindmap Supply Chain Director 2020	 177
Mindmap for Spare Parts Management	 152
Mindmap Global Logistics Integration	 94
		
	

Checklist downloads (NL)

Whitepaper					N     umber of downloads

Checklist voor betere beslissingsprocessen	 133
Checklist bouwlogistiek	 99
Checklist voordelen S&OP	 81

Checklist downloads (worldwide)

Whitepaper					N     umber of downloads

Checklist S&OP	 152
Checklist supply chain optimisation	 130
Checklist Freight Spend Management	 82

Mindmap downloads (worldwide)

Whitepaper					N     umber of downloads

		
		

Mindmap for Global Logistics Integration	 231
Mindmap Sales & Operations Planning 2.0	 175
Mindmap Digital Supply Chains 4.0	 171
		

Based on the download statistics from 2015 and 2016, we can conclude that it doesn’t matter if a whitepaper is already a year old – as soon as it is promoted 
again via social media it achieves roughly the same number of downloads as it did the first time around.
Just some examples that illustrate this include:
n Mindmap for Sales & Operations Planning 2.0 - Supply Chain Movement
- Downloads in 2015: 174
- Downloads in 2016: 175
n Checklist for Transport Management - Supply Chain Magazine
- Downloads in 2015: 57
- Downloads in 2016: 73
n Mindmap for End-to-End Supply Chain Traceability - Supply Chain Magazine
- Downloads in 2015: 65
- Downloads in 2016: 83
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Premium partnerships (custom-made)

Awareness	 Advertisements	 Advertisements	 Advertisements	 Advertisements
	
Interest	 Online bannering	 Online bannering	 Online bannering	 Online bannering
		  Checklist in print	 Checklist in print	 Checklist in print	 Checklist in print
			   Mindmap in print	 Mindmap in print	 Mindmap in print
	
Desire	 Advertorial e-newsletter	 Advertorial e-newsletter	 Advertorial e-newsletter	 Advertorial e-newsletter
		  Checklist - online/social	 Checklist - online/social	 Checklist - online/social	 Checklist - online/social
			   Mindmap - online/social	 Mindmap - online/social	 Mindmap - online/social
	
Action	 Own follow-up - leads	 Own follow-up - leads	 Roundtable	 Roundtable
					     Collaborative event

Costs	 10,000 >	 20,000 >	 30,000 >	 40,000 >
partnership
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Matching Supply Chain Professionals

www.supplychainmedia.eu


